
Personalization aligns with consumer 
expectations.   
Geonetric’s 2022 Consumer Health Survey results 
revealed 70% of consumers expect healthcare websites 
to personalize their experience by understanding their 
preferences and needs as individuals to deliver more 
relevant information and services. Personalization 
creates a better consumer experience by improving 
relevancy, and healthcare marketers are increasingly 
able to demonstrate the value of personalization. 

There are layers to personalization.
The bookends of conversions and audience make up the 
outside layers of personalization. First you must prioritize 
key conversions and actions. Determine which actions 
have the greatest potential for driving growth. The second 
outside layer is identifying and targeting audiences. 
Determine which group of visitors are targetable and can 
directly impact your prioritized conversions. In between 
audience and conversions is tailoring the user experience. 
What changes in the experience make information and 
key actions more relevant for the target audience? Lastly is 
analytics. The entire cycle needs to be wrapped in data. 

Create a sustained personalization program.
Technology alone is not a personalization strategy. To 
get the greatest value from personalization, you must 
understand the outcomes you’re looking for and the 
needs of the related audiences. Prioritizing efforts 
based on value within a sustained program allows 
organizations to achieve greater results from their 
personalization work. Scale up your personalization to 
have an ongoing impact by being consumer focused, 
making data-driven decisions, supporting continuous 
learning, and investing in it. A personalization program 
builds value over time through continuous feedback 

loops. As you create your personalization program with 
conversions, audiences, and experience, you’re creating 
a loop to gather data on and modify your strategy as 
needed over time.

Apply technology to support your strategy.
Personalization requires both a strategic program and 
technology. Once you determine the data you need to 
collect for your personalization program, here are some 
questions to ask yourself regarding what technology 
you’ll need to support your goals: 

• What is the set of tools and systems you have at 
hand today? 

• Is there sufficient strength in your audience and 
conversions bookends to justify the need for a 
technology investment?

• What additional technology is needed to support 
the initiation of a sustained program?  

Get started with personalization.
If you’re ready to get started with your personalization 
strategy, looking for a conversation to determine if your 
organization is ready, or have started but aren’t getting 
the results you are looking for, Geonetric can help you to: 

• Develop a strategy and execute personalization and 
optimization programs. 

• Conduct user research, develop personas, map the 
digital journey, and conduct user experience audits. 

• Determine what technology platforms are needed 
for creating and optimizing a personalized healthcare 
digital experience.
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Consumers increasingly value their experience with a brand as much as the products and 
services themselves. And with brand loyalty seeming to have disappeared, it’s more critical than 
ever to create targeted, personal experiences that boost the results of your marketing efforts. 
Personalization is an opportunity to improve business results through the process of creating 
more relevant, individualized digital experiences. Lean on personalization tactics to deliver 
more value to your digital front door.  

Want to kickstart your personalization strategy?
Contact us online or give us a call at 1.800.589.1171

https://www.geonetric.com/digital-strategy/2022-consumer-health-survey/
https://www.geonetric.com/digital-strategy/personalization-strategy-for-healthcare/
https://www.geonetric.com/contact-us/

